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Examples of policies from all four dimensions of the food environment 
that influence food consumption

Availability
physical environment

– standards addressing the 
 o�er in canteens, restaurants  
 and retail
– product (re)formulation

Appeal
socio-cultural environment

– marketing and advertisement
– campaigns, mobilising 
 opinion leaders

A�ordability
economic environment

– prices and taxes
– subsidies and incentives, e.g. 
 for school food, promotion of 
 fruit and vegetables, food aid etc.
– household revenue (e.g. basic  
 income)

Information
cognitive environment

– information and education
– product information/labelling
– training, building food competen-
 ces in schools, reforming dietary 
 guidelines etc.


